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Clickable Real World:

Acquisition of Real-world Information through Intuitive Interaction

ATSUSHI SHIMADA," WATARU OOGAMI,t NAOYUKI ABEft
and RIN-ICHIRO TANIGUCHIf

We propose a new framework to interact with real-world objects. We call it “Clickable Real
World”. A user can acquire information of a real-world object by taking an image with a
cell phone’s camera. We regard the gesture of taking an image as clicking the real world. A
system identifies the object based on image matching. We use open image database such as
Flickr, Picasa, or so on, to identify the object. And then, we extract some keywords from
the matched images. In this paper, we will explain the overview of Clickable Real World and

report some experimental result.
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Fig.1 Preprocessing for Refinement of Key Points: (a)

Input Image, (b) Gazing Image, (c) Salient Image
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Fig.2 Similarity of Geotagged Fukuoka Tower Images
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Fig.3 Similarity of Geotagged Kinkaku-ji Images
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Table 1 Tags of Geotagged Fukuoka Tower Image

ooooo oo oooo
1 geotagged 4
2 fukuoka 4
3 japan 3
4 panoramic 2
5 360 ° 2
6 fukuokatower 2
7 hugin 2
8 d40x 2
9 geo:1at=335890767 2
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Table 2 Tags of Geotagged Kinkaku-ji Image
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1 japan 39
2 kyoto 39
3 ooo 32
4 temple 29
5 kinkakuji 28
6 oo 14
7 oo 12
8 geotagged 9
9 goldenpavilion 8
10 rokuonji 7
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Table 3 Similarity of Non Geotagged Images
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Fig.4 Matched Images of Non Geotagged Images
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