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Interaction Design of Customized Travel Service via the Persona Design

YOUSUKE HIDAKA!  ToMOYUKI FURUTANI® KATSUHIKO OGAWA °

In the rise of mass tourism, domestic tourist destinations developed & offered homogeneous services to
group travelers. But now they are losing travelers because they fail to meet with changing needs of individual
travelers with diversified value proposition in their preferences. In recent years, 'persona design' draws interests
as a method to cater for individual needs of customers. In this paper, we discuss applicability of persona design

in the development of attractive tourist services.
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