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Purchase Support System for e-commerce Using Sensor Log

TATSUHITO OE," SHIGAKU IWABUCHI,t SOH MASUKOt
and JIRO TANAKAft

Purchase parameters, such as quantity, loyalty points and delivery time are necessary for
buying something by e-commerce. In this paper, our goal is to decide the purchase parame-
ters automatically by installing sensors under items. To achieve the goal, we examine demand
forecasting using a sensor log of the items. We implemented the demand forecasting program
and a program to decide the purchase parameters automatically. Furthermore, we collected
log data of the sensors and did the demand forecasting.
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