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BottleTweet: Enriching user experiences of keeping bottle at a bar

SOICHIRO IGAt and SAIKO IGAfT

The Japanese market of pub-restraurants and bars is shrinking, due to a change of a social
structure in Japan and a recent global economic crisis. In Japanese bars, there is a peculiar
custom so-called “Bottle Keep”. Frequent customers to a pub-restaurant or a bar get to keep
a bottle of sake at the establishment with their name on it. It gives potential bonding between
the bar and the customer that if there is a bottle of customer’s own, it gives a way for the cu-
sotmer to come back to the bar. However, current “Bottle Keep” interaction is really passive
that it does not provide a proactive way of interaction between bars and customers. In this
paper, we try to enrich user experiences of keeping bottle at a bar, leveraging an interactive
system technique combined with a social media service. We implemented a prototype system
called “BottleTweet” which gives opportunities for the bars to proactively interact with the
customers through the bottle.
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Fig.1 Sales of the food service industry (percent change
from the previous year)
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Fig.2 Current circumstances of pubs in Japan
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Fig.3 BottleTweet system: The outlook of the hardware

is like labels put on the bottles.
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Fig.4 Registering the user leveraging Twitter social

media service.
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Fig.5 Display of the BottleTweet label would change due
to the customer’s situation which enables the bar to
proactively react to it.
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Support of interaction among the users. The system

supports to find the user’s friends in the bar. The

user is able to find friends in a bar from the outside
of the bar.
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Fig.7 BottleTweet system architecture
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Fig.8 Label hardwares: with or without LCDs.
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Table 1 Command from the Twitter to interact with
BottleTweet
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